
Richard Burningham – Manager



The Devon & Cornwall Rail Partnership

 Works primarily – but not exclusively - on the branch lines 
and predominantly the six (now seven!) rural lines, plus the 
East Devon Line.

 Core partners –Devon County Council, Cornwall Council,  
Great Western, South Western Railway, CrossCountry, 
Plymouth City Council and the University of Plymouth

 Small team of four based at the University



The Devon & Cornwall Rail Partnership
 Set up in 1991  

 The first of now 73 
Community Rail 
Partnerships across 
Britain.

 Devon started it all 
off, with BR, back in 
1988 



The Devon & Cornwall Rail Partnership

 Core aims

 Promote use of trains (especially on branch lines)

 Seek improvements to services and facilities

 Boost the local economies of the places served via their rail 
link

 Work to link the railway and community.  



Marketing 
 Much social media content – paid adverts and normal posts –promoting the 

Great Scenic Railways of Devon & Cornwall, including rail/bus links, the places 
they serve and things to do from the train.

 Videos promoting Dartmoor and rail/bus trips to Lydford and Tavistock, North 
Devon and rail/bus trips to Lynton & Ilfracombe and much more.  You’ll find 
them on our Facebook and YouTube pages

 Facebook @greatscenicrailways

 Instagram @greatscenicrailways

 TikTok @great.scenic.railways

 Twitter @dcrailpart

 Main website www.greatscenicrailways.com

 YouTube  https://bit.ly/40pmXPG

http://www.greatscenicrailways.com/


The Dartmoor Line – our role

 Helping and advising the local campaign (particularly from initial 
Okehampton Rail Forum on 1 December 2015)

 Publicising the campaign, then the reopening project

 Marketing the railway, the places it serves and things to do on a day trip 
by train

 Helping people do what they want to do and raising the funding to 
make it possible – heritage, new DRA shop, new Dartmoor National 
Park Visitor Information Centre, Okehampton 150.



More than 110,000 visitors since launch in March 2021 
and more than 75 news stories posted to keep people 
up to date



Dartmoor Line Marketing
 In addition to dartmoorline.com, much social media 

promotion including paid adverts

 Three Royal Mail distributions of the “Guide to the 
Dartmoor Line” – 55,000 each time.  Early March and June 
22.  Then Jan 23 to promote the improved bus links.

 Series of full page adverts in the local press which include 
the timetable

 Separate campaign for Crediton – “Best ever service”









Marsh Barton
 Working with Devon & GWR on marketing 

Marsh Barton station when it opens including -

 “Your new station” guide – including location 
and facilities information and day trip ideas to 
be distributed to more than 10,000 homes and 
businesses shortly after opening.

 Marketing of leisure opportunities via Marsh 
Barton, particularly the Exe Estuary Trail.  To 
include a video promoted via social media.



Devon & Cornwall Railcard
 £12 – gives great discounts on off peak 

travel for local residents for a year.

 Can currently only be bought at a 
station ticket office.

 We’re grant funding GWR to make the 
railcard also available to buy online, 
downloaded to a phone, like national 
railcards.

 Work in progress now – digital card 
available by early Summer.



Pinhoe and Pinhoe Community Hub 



Journey figures

Journey figures Period 12   (5 Feb - 4 Mar)

2019 2023

Avocet Line (Exmouth) 160191 229880

Tarka Line 49859 60305

Dartmoor Line 25548

Tamar Valley Line 13217 11644 (8892 in 2022)
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